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MAXI-MIX, MILTON, ONTARIO 
Maxi-Mix is the registered trademark for an innovative silo system of premixed mortar and grout. At the 
simple push of a button, on-site construction workers can get their concrete, mortar, etc. premixed to 
the exact specifications, saving time, labour, money, waste and keeping the job site cleaner, minimizing 
loss (no bags of cement lying around to steal). 
 
“Now you’ve got it made” works on three levels: “Now” or new, novelty, introducing; “You’ve got it 
made” referring to ease, speed, convenience and there’s no mixing required – it’s made for you. 
 
 
 
 

 
 
DAMEN TECHNICAL AGENGIES, KLUNDERT, NETHERLANDS 
DTA is a leading supplier of after-market OEM-quality hydraulic parts for marine, agricultural, industrial 
and infrastructure applications. In addition to sourcing and supplying just-in-time delivery of hydraulic 
parts, the company will deliver engineers, mechanics and other personnel directly to the job site in 
order to minimize downtime and keep the customer operational. “Doing our parts” plays on both the 
physical product on offer and the company’s commitment to the customer. “To keep you moving” 
relates to the promise of fixing the problem fast with minimal work stoppage. 
 



Stick with GHI. 
Simply Smarter Solutions 
 
GH INTERNATIONAL, BRAMPTON, ONTARIO 
GHI manufactures adhesives, sealants and caulking. When it was acquired by IKO Industries (a 
manufacturer of roofing products), it was important that GHI’s markets know its branded products 
would still be available under IKO’s umbrella. 
 
The statement “Stick with GHI” plays on continuity and on adhesives. “Solutions” in this context can 
mean the physical products or answers to a customer’s problem. 
 
 
 
 

 
 
STAPLES/BUSINESS DEPOT/BUREAU EN GRO, MARKHAM, ONTARIO 
The French logo was developed based on the company’s previous name, Business Depot. The same 
graphic device (pencil checkmark inside the “O”) had to be maintained in any French equivalent. The 
English name has since changed to Staples and the device no longer appears except in the French logo. 
In French, “en gros” means in great quantity as well as wholesale prices (a bit of poetic licence but the 
prices were considerably lower than the competition’s at the time of entry). 
 
 
 
YOGOS, RICHMOND HILL, ONTARIO 
In 2003, a design studio asked me to develop a name for a client’s new yogurt-covered fruit snack sticks. 
I eventually came up with “Yogos”, which the client rejected. I liked it because it was short, easy to 
remember, fun, worked in English and French plus it played on pogo stick and these snacks were stick 
shaped. At that time, the name was available when I searched. Three years later, the Kellogg Company 
trademarked it (without me!) and it has since become a successful, well known brand in its category.



 

 
LAKEHEAD UNIVERSITY FACULTY OF EDUCATION, THUNDER BAY, ONTARIO 
The Department of Lifelong Learning had rebranded itself to the Department of Professional 
Development in Education. While still under the Faculty of Education, the new department wanted its 
own slogan, one that would convey how adaptable it was for today’s students.  
 
It was a labour-intensive, committee-style process that began with a discovery questionnaire to 
determine what attributes were most important to communicate. 
 
Among the many suggestions presented, my favourites were: 
 
Learning@Lakehead. On-going. On campus. Online. 
Your Natural Choice for Hire Education. 
 
However, the above was ultimately chosen by the faculty members and has subsequently appeared on 
print brochures and the Lakehead University website. 
 
 
 

Sunnybrook Research: 
We’re in it for life. 
SUNNYBROOK HEALTH SCIENCES CENTRE, TORONTO, ONTARIO 
A design studio asked me to create a slogan that would be submitted as part of a pitch proposal. It was 
to convey long-term commitment to the research process. I chose “for life” both to convey that 
commitment and to put a positive emphasis on defeating disease/death. 
 

The smart  money’s  on Toronto. 
TORONTO FINANCIAL SERVICES AGENCY, TORONTO, ONTARIO 
The TFSA’s mission is to promote Toronto to the world as a major financial centre (akin to New York, 
London and Zurich) and attract financial businesses, especially in the wake of how Canada’s banking and 
stock markets successfully weathered the global financial crisis. A design studio asked me to create a 
slogan for submission as part of its proposal. 
 
 



 

 
 
DANIEL BAUM, NEW YORK, NEW YORK, USA 
Daniel Baum is one of New York City’s top real estate agents, specializing in executive relocation. He 
wanted to create an e-brochure for his target market of corporate recruiters/relocaters; in the process, I 
created a new positioning statement for him as “New York’s Relocation Expert” and the tagline: “The 
Smartest Move You’ll Ever Make”. He wanted his logo to be instantly recognizable as “New York”. The 
logo integrates his name with the iconic Empire State Building. On a more subtle level, the highlighted 
letters are “U” and “I”. The arrow on the “U” also indicates an upward move to NYC. 
 
The e-brochure effectively supported the positioning statement. 
 


